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Study on the Perspective of China’s Domestic Tourism Development under
the Context of Aging

XUE Weiding' LU Jie-hua®
(1. Department of Sociology Tsinghua University Beijing 100084 China;
2. Department of Sociology Peking University Beijing 100871 China)

Abstract: This study uses data about the ratio of elderly people in the total population of China the
number of trips taken by tourists the total domestic spending on tourism and the per capital GDP in the years
from 1995 to 2011 as a basis of analysis so as to explore the relationship between aging and the development of
the tourist industry. It is found that there has been a facilitating relationship between aging and the frequency
of trips taken by domestic tourists and yet aging is not a consistent factor of facilitation for the total spending
on domestic tourism. Therefore old people’s purchasing power should be expanded by means of greater
coverage of social insurance and tourism should cater to old people by developing more suitable tour
packages.

Keywords: aging; China’s domestic tourism



