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A Theoretic Reflection on the Population Management Innovation in the Community
Management Framework
Lu Jiehua, Zhu Hui

Abstract: The population issues in China have been aggregated and intensified in the
transition period, which is also in the critical period for population development. The issues
encountered in economic development and social construction are closely related to the popu—
lation. Nowadays, the basic, guiding and overall position and effect of population manage—
ment is more and more obvious in the community management framework. The major realistic
theme of “stressing the innovation of population management in the community management
framework” is the historic choice of solving the population problem and improving the social
management. What’ s more, it is the inevitable requirement of constructing a service—oriented
society and promoting the construction of harmonious society. How to realize the population
management innovation objectively in the community management framework and determining
its connotation, task, characters and functions are of great importance and urgency.

Keywords: population management; community management; social construction; bal-

anced development
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