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, — (Hofstede, 1980, 2001).

( » 2008a: 138—139). ,
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(
(institutional religion)
(diffused religion ),
1961).

[

sl

” (the Christian Occupation of China )

» o

(Yang,
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(=) SRy ek

(culture in action ).,
, (cultural repertoire ) ,

« ” (the tool-kit) (Swidler, 1986).

K b

113 ”»”

(enculturation ),

, Cculwral
representations )
, (Sperber, 1996 , 2005).
(bicultural or multicultural
mind ), )
) “ ” (Chiu &
Hong, 2006:281—307; Hong et al., 2000).
) (cultural priming )

(the switch of cultural frameworks),
(domain-specific).

(astrology ) + (reincarnation )
. « » ( » 1997).
, ( N »2004.77—84).
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( » 2005).

» 2008).

() SR T AR e it

b

, ( » 199: 44),

, 2008
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« ”»
b

(The Society for the Scientific Study of Religion, SSSR)

2002 “ ” (Yang & Ebaugh, 2001); “ 7
2006 “ 7
(Yang, 2006). ,
. , 2004
, (The
Summer Institute for the Social Scientific Study of Religion ),
» 2008 5
, ( .
»  (Yang, 1999; ,
2008).
(Kim &Zhou, 2000). ,

(adhesive identities ),

(O FHONF
) (social identity theory, SIT)

( »2005).

(Somers, 1994), / )
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(religious narratives)

« ”»
b

(Sacred Other ) (Ammerman,
2003). s s

b 2 A 2

(Z)BGINFE: FE ToR B

(Christian Chinese Americans )

(identity work )

(Yang, 1999. 27— 28),

b b

) (adhesive

identities ) (Yang, 1999. 194—195).

HeANgE BB AA MG =45 T, TE M FTEfE E ) L
WM A AL DAL TE, R FHdm T AR Ee KBk e
Bl LD P AR AT AR, AT 4 29 A, e Rk
EFEAFHRE AEBA EFTEATR AN EA; GeRE 26986 E
EFoft EEBEATR ANMEA AFEAFE M BEA, Yang,
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AR 2N

1999: 185).

b b

(Yang, 1999; 177—183).

(fragmentary integration) (fusive integration) .

9

2 b

(Yang, 1999: 185, 194—195).

K b

(Yang, 1999: 187—194).

b ~

, , ?
?

? ,

?
14 ”»”
9 ~
b K
9 b
(1987 )
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(=AY

b

(the Triple-market Model). ,
? ?
( , 2006; Yang, 2006) ?
( » 2006: 43; Yang, 2006).

(Yang, 2007; 619—637).

(COBE AR ATREI

(Chineseness) ?
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’ ( ’ 19% 381_419)0
<« ”’ /

(cultural kethnic identities) . 56

/ . %6
( ,2008b:143— 172). .
/ .
. . ( )
( , 2004). «
. 2008
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