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Perceving Consumpton nV odern Socplogical Perspective

LIUNeng

(Socppgical Deparm entof Beijng University Beijin€ 100872 China)

Abstrac:t (One of the most mfjuen tja] socia] changes of the world ofdaily lif is the overa]] change of people’s relatonshiP

w ith ob ject§ when he opjects um fran Poductionmaterijals into consum ng canm ] iteg PeoPle estab]ish hanse]ves now more

as consumers nstead of as agencies within a cerfam k ind of Producton rclationship such as an owner or a laporer Since the

consum er soc PLY has noticed the Posshle socia] consequences of fhose socia] systam s and forces n fe Process of consunp tiql

its discP lnary advanta@e and |egitimacy are swiking

KeyW ords (Consunp tiag Consumer Society Camparison of D iscPlinary Framework;% The Sociogy of Consumption
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