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National Cultural Construction in China is an Urgent
Task in Order to Face the Challenge in the 21st Century
Ma Rong

Abstract: 21st century is a period of intense competition among nations in economic development, trade, resources,

. . . . . . . . .
innovation and cultural interactions. Every nation has to concern about the construction of its  “soft power in facing
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such a competition. First, the political identity of all citizens towards its country must be strengthened. Second, there
should be a common ideology and social norms accepted by all citizens. Third, intelligence and capability of innovation

of citizens are preconditions for economic prosperity. This paper discusses how China should do to strengthen the na—
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tional identity and establish a common national cultural and value system for all Chinese people.
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